Adult Lifestyle Communities:

Your Turnkey To Profıts

A new Opportunity…
The 50+ market is currently

Population Trends
by Age Group

increasing exponentially as the leading
edge of the “Baby Boomer” Generation
crosses that magic 50+ threshold. The
beneficial effects of this market are
being felt in other sectors, as 50+
buyers are purchasing more than half
of all high-end luxury automobiles,
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Developers can

profıt from the
age wave
This market is expected to grow by
over 40% between now and the year
2006. Concomitantly, the demand for
high quality adult lifestyle housing will
also increase. Most importantly, the

The 50+ market will grow
by about 40% in the next
ten years, while other
market segments will
stagnate or shrink.
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communities are undergoing explosive
faster rate than any other type of
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80% of all high-end cruises and
upward of 50% of all lawn care and
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In some
jurisdictions in
North America,
the last decade has
seen growth of
up to 2500% in
the sale of adult
lifestyle housing

nature of adult lifestyle communities
will also change radically to reflect the
new realities the “Baby Boomers” will
bring to the table.
As the “Baby Boomers” begin to
cross the threshold into maturity, adult
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lifestyle communities will expand their
leisure appeal to encompass a

North America, the last decade has

wider variety of interests. We are

seen growth of up to 2500% in the
People are healthier and
living longer. Mature
people are more active
than their counterparts of
a decade ago.

sale of adult lifestyle housing,
despite a recent recession. A home
builder who ignores this market is
ignoring a golden opportunity.
Today’s purchasers of
adult lifestyle residential
units are active,
sophisticated and
prepared to spend what
it takes to ensure a
comfortable lifestyle.

beginning to see a lessening of
interest in more sedentary leisure
pursuits such as shuffleboard, horse
shoes and line dancing in favor of
specialized, leisure activities such as
golf, tennis, watersports and other
activities.
Many builders/developers still look
upon the sale of retirement bungalows
as a real estate transaction when, in fact,
real estate has very little to do with the
motivation to purchase a leisure home.
The purchase of a home in a leisure
community is all about lifestyle!
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It’s all about lifestyle

product that meets the requirements of
a diverse new group of active adults
entering the realm of leisure living.
Taylor/Rohrich Associates provides a
full range of services to builders and

a community.
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analysis and highlights of the results.

differentiated adult lifestyle community

The research itself can be conducted in

begins with a conceptually strong site

several formats, including mail-in

enhance the positioning. The

plan, which forms the basis of

questionnaires, focus groups and/or

information that is gleaned from the

everything else.

telephone surveys. The secret to

initial research will play a large role in

Product Development

successful marketing is in knowing

what type of community amenities will

Successful adult lifestyle communities

be offered. Taylor/Rohrich’s design

amenities should be developed around a
community’s natural attributes to

what the market demands.

are generally comprised of well-

Site Plan Development

associates know the right ingredients to

designed homes where residents enjoy

make communities more attractive to

A parcel of raw land can be turned into

single-level living. Well-designed,

a powerful profit center, provided it is

space efficient homes are not only more

used to its full potential.

attractive to the end user, they can

Taylor/Rohrich’s architectural and

Once the community and the product

increase a builder’s profit margin as

planning associates are capable of

are developed, an overall marketing

prices charged far exceed value added.

plan will serve as the blueprint for a

Additionally, as the market changes

successful sell-through. A well-

from an older to a younger adult, new

conceived marketing plan reduces the

product innovations will be needed.

builder’s advertising costs as fewer

buyers.

Marketing Planning

Taylor/Rohrich’s architectural associates

dollars will have to be allocated to

are an integral part of the overall

media advertising. Taylor/Rohrich’s

marketing team.

marketing associates have an intimate
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team of professionals work harder with

consistently drawn more pre-qualified,

lower media costs.

pre-disposed buyers on-site than our

Sales Training

client’s competitors. Even in down

Selling new homes to mature individuals is

markets there are buyers. The secret is

a highly specialized skill. Taylor/Rohrich is
responsible for the sale of literally
thousands of adult lifestyle homes over the

“

Taylor/Rohrich’s
understanding of
the market was
invaluable to our
launch of Foxboro
Green. Without their
input we may not have
been able to generate
over 50 reservation
agreements in less
than 60 days.
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people the secret of effectively selling to
mature buyers. It’s a very specific skill that
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HERE’S SOMETHING THEY
DON’T MAKE ANYMORE:

Waterfront

notice.

selling. Our training will make your sales
staff more effective with a lot less effort.
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e’d like to introduce Newport, Collingwood’s
newest gated adult lifestyle community. Whether
you’re still working or enjoying the ease and
leisure of semi-retirement, you owe it to yourself to see
Newport. Newport is Collingwood’s only true waterfront
adult lifestyle community with nearly 1/3 of a mile of
shoreline as well as a private yacht basin.
Newport’s homes are exquisitely designed adult
lifestyle bungalows that combine the architecture of New
England with some of the more genteel and gracious interior touches of Florida and the Carolinas. These homes
feature a wide array of upscale features including oversized windows, standard 9’ ceilings as well as cathedral
and vaulted ceilings, open concept gourmet kitchens and
great rooms as well as formal principal rooms. All the
homes will have full basements and many models have
double car garages. Now that Newport is opening, you will
have an opportunity to enjoy a home that’s truly different
both in scope as in nature. The homes are specifically
designed for people who are accustomed to living well.
From here it’s only a short distance to dinner, shopping,
the theater, or most other destinations in Collingwood.

An Exciting Array of on-site Amenities
Newport features a wide range of on-site leisure amenities that will complement your leisure lifestyle. Included
are a private waterside clubhouse and yacht basin, docking
facilities, walking trails, tennis courts, fishing and an onsite fresh water pond.

Enjoy a Maintenance-Free Lifestyle
Newport’s homes are designed especially for active
adults, which means they’re virtually maintenance-free. At
Newport you concentrate on getting the most out of life,
while the grass cutting, leaf raking and snow removal are
taken care of by the maintenance staff.

Come visit the Newport Sales pavilion and get a feel
for how great your Leisure Lifestyle will be.
Homes in this exclusive new gated community are priced from the $180s & range in size from 1,100 sq. ft. to almost 2,000 sq. ft.*
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To register for a priority
preview or to
reserve your lot at this
exclusive new community,
Please Call
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for properly differentiated adult lifestyle

Taylor/Rohrich’s
hands-on approach
and tightly focused
advertising campaign
helped enable us to
enjoy a nearly 100%
increase in sales
the first year they
worked on our
business.

Assoc., Inc.

With the Market poised to grow in
leaps and bounds, there is a real need
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Turn Gray into Gold

Ask about our
Builders’Turnkey
Program !
TM

Taylor/Rohrich’s unique Builders’ Turnkey ProgramTM can
turn raw land into net profits. The program is designed to
provide builders and developers with market-ready adult
lifestyle communities targeted to optimum demographics. It’s
a cost effective method of realizing the highest return on
investment with a minimum of expense.
The Builders’ Turnkey ProgramTM a unique service of
Taylor/Rohrich Associates Inc.

A S S O C I AT E S I N C .

MATURITY

MARKETING
I N C O R P O R A T E D

In the United States
1623 Military Rd., Unit 136
Niagara Falls, NY
14304-1745

In Canada
501 Lakeshore Road
Cobourg, ON
K9A 1S4
Toll-free 1(800) 681-5111 • Tel. (905) 372-1800 • Fax (905) 372-5106
http//www.maturitymarketing.com • e-mail: krohrich@maturitymarketing.com

